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In 1934, T.S. Eliot wrote



know these utopian predictions were unrealistic. Social media has also been used to livestream 

terrorist attacks, to obstruct democratic elections, and to 





echo chambers provide a safe community which reinforces the user’s preexisting views (2020, p. 

158). Tightly-knit online communities—from flat-earthers to the alt-right to ISIS terrorists—

have flourished through 



social media, we must remember that the platform’s business model relies on captivating our 

attention for as long as possible and manipulating our behavior with targeted advertising. We 

should be mindful of our cognitive biases and preconceptions when we interact with others 

online. We should recognize how online content provokes certain emotional impulses. As we 

become more self-aware of our online habits and how social media affects us, we can begin to 

resist in simple, common-sense ways. We can be slower to share extreme content, get out of our 

echo chambers, and intentionally seek out perspectives that balance our cognitive biases. We can 

create boundaries for our social media use and invest in offline hobbies and relationships. Simple 

steps like these can help social media users take back control of our decision-making and 

emotional well-being. 

Social media itself is neither good nor bad. Rather, social media is a neutral medium 

which reveals the good and the bad of the people who operate and use it. Social media shows 

that we are social beings who depend upon each other for approval; we resist information that 

contradicts our current assumptions; we are capable of both incredible good and gut-wrenching 

evil. Social media can seem like a vast, amorphous force no one can control, but it is nothing 

more than the collective creation of its designers, moderators, and users. Social media is a 

double-edged sword, that is continually being redirected with every post, view, and share. It is up 

to each of us to use this tool for good. 
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